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Activity Provider Marketing Guide 
Helping families discover and book your activities 
Thank you for supporting the Big Norfolk Holiday Fun (BNHF) programme. Your promotion is vital in helping families discover enriching activities across Norfolk. This guide explains the marketing materials available and offers practical ideas to maximise engagement and bookings. 
This guide outlines the marketing materials available to you and provides practical tips to help maximise engagement and bookings.
Available Marketing Materials
Download the promotional pack here: https://www.activenorfolk.org/organisations/big-norfolk-holiday-fun-providers/cyp/#toolkit
Brand Guidelines and Logos are here: https://www.activenorfolk.org/organisations/big-norfolk-holiday-fun-providers/bnhf-knowledge-hub/#promo
· General Collateral: Digital posters and flyers for families and schools. This summer we have updated our secondary school assets. 
· Customisable Collateral: Editable templates to promote your own sessions.
· Social Assets: Ready-made graphics and customisable Canva templates 
· Canva post templates: https://canva.link/x4g1627o4g2fqft 
· Canva story templates: https://canva.link/rhb89veizgx0gqq 
· SEND Resources: Posters, Short Breaks information and a SEND toolkit to help ensure activities are accessible and inclusive.
· Wording for newsletters and social posts: Suggested wording you can adapt for your channels. 
· Videos: We have provided three videos showcasing programme impact since 2021 through participant and provider stories. 
Your Marketing Checklist
Social Media
· Give us a follow: Make sure you are following Active Norfolk and Every Move on Facebook. 
· We can promote you: Send us videos and photos to marketing@activenorfolk.org (you must ensure you have received permission from those in your photos/videos before you send assets across.
· Template Updates: Use the Canva templates above to create your social assets. Posts and stories that work well will include:
· Real photos and videos of your activities. Always make sure you have permissions to use the children and adults in your videos.
· Quotes and real stories from families. 
· Let families know what they can expect from your activities. Consider short clips so families can ‘meet’ the coaches and leaders taking care of their children. Many people will be nervous attending activities for the first time; can you lessen those nerves? Consider a quick venue tour.  
· Participate in our summer Campaign: Get children and young people participating in our summer campaign #TakeoverTime. This campaign encourages engagement with BNHF families. We want children and parents to send us videos about their BNHF experiences. If you have photo and video permissions in place, please send content to marketing@activenorfolk.org   
· Share posts in: Community groups, parent groups and village and neighbourhood pages.
· Always tag: Make sure you tag in your social posts. If you have relationships with your local schools, community centres or other groups, tag them in your posts, it helps prompt them to share your content too. Please tag @EveryMoveActivityFinder too.
Your Collateral Checklist 
· Use your editable posters in public places: Village and community halls; local co-ops, news agents and village shops; village or community notice boards.
Note: Active Norfolk send materials to local libraries and schools.  
Your Communication Checklist
· Let local groups know: brownies, cubs, scouts, youth clubs, faith groups. 
· Highlight benefits: free activities, healthy meals, new friendships and skills. 
· Engage previous participants: Email families who attended previously (if your Eequ permissions allow). 
· Update your email signature: Include your booking information in your email signature. When you are communicating to families, always draw attention to the booking link.  
· Ask local schools to: Schools remain one of the most effective ways for families to hear about BNHF activities. Include information in newsletters, share details through parent communication apps, display flyers and posters, invite you to assemblies or events and promote activities directly to eligible families
· Attend community events: and take flyers to fairs or local events, you could even run a mini activity or demonstration.
Top Tips for Successful Promotion
✔ Start promoting early and continue throughout the booking period.
✔ Post regularly, families often need to see information several times before booking.
✔ Focus on the experience and outcomes, not just the activity itself.
✔ Use real stories and images wherever possible.
✔ Make it easy for families to book by sharing direct links and QR codes.
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